











Expected Change
What do you expect will happen as a result of your
intervention?

Expansion of the peer counseling network

Increase in use of the Santa Clara County
Breastfeeding Support Lines

Increase in home visiting networks that serve Santa
Clara County

Women receive breastfeeding encouragement and
support in their homes

Enhancement of service centers promoting
breastfeeding for low-income residents

Increase in coordination of existing breastfeeding
services/referrals

Increase in access to breastfeeding services for
lower-income families

Women of all ethnicities accessing the services

Increase in number of women exclusively
breastfeeding for at least six months
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Evidence of Change
How do you know the change has happened?

Number of new peer counselors trained

Number of women utilizing the peer counseling
network

Number of calls to breastfeeding support lines

Number of home visitors active in the county
Number of home visits made

Surveys conducted with women receiving home
visits

Tracking shows increased number of women
exclusively breastfeeding infants for at least six
months

Interviews with providers show increased
coordination of services

Utilization of the newly available services




GOAL 2:
INCREASING BREASTFEEDING (CONT’D)

Intervention
What are you trying to do?

D. Offer specialized breastfeeding support services
for teenage mothers:

e Services offered through high schools or other
programs supporting pregnant teens

E. Increase referrals to existing breastfeeding
resources through:

e Providers referring new parents to 2-1-1

e  Promoting existing resources to healthcare
providers

e  Encouraging organizations providing
breastfeeding services to list services with
2-1-1

F. Advocate for health insurance to cover
individualized breastfeeding support sessions and
services

Target Population
Who are you trying to affect?

School personnel
Teenage mothers and their families

Adolescent Family Life Program

Healthcare providers

2-1-1

Health insurance providers
Health insurance recipients
Healthcare providers

State health administrators
Policymakers

American Academy of Pediatrics

California Medical Association




Expected Change
What do you expect will happen as a result of your
intervention?

Specialized lactation services for teen mothers
provided through teen mother support programs

Increase in number of teen mothers exclusively
breastfeeding for at least six months

Providers will increase their number of referrals for
breastfeeding services

Increase in breastfeeding services covered by

health insurance plans
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Evidence of Change
How do you know the change has happened?

Survey of programs serving teen mothers shows
lactation services are included

Tracking shows an increased number of teen
mothers exclusively breastfeeding infants for at least
six months

Tracking by 2-1-1 shows an increased number of

referrals for breastfeeding services

An increase in support services listed in 2-1-1

Health insurance policy language




Intervention
What are you trying to do?

G. Train and educate healthcare providers on how to
support breastfeeding. This could occur:

e  During the process of medical education or
residency

e On anongoing basis as part of continuing
medical education

H. Promote the “baby-friendly” hospital certification
for hospitals to encourage breastfeeding

I. Encourage local businesses and shopping
centers to provide spaces for breastfeeding mothers
to pump/breastfeed (employees and customers)

Target Population
Who are you trying to affect?

Lactation consultant training programs (Evergreen
College, UC San Diego—Bay area satellite office,
etc)

Medela (pump equipment)

Medical schools

Santa Clara County Public Health Department
Hospital administration

Hospital councils

Residents

La Leche League

Santa Clara County Breastfeeding Taskforce
Santa Clara County Public Health Department
Employers

Labor Commission

Shopping centers

Chamber of Commerce Offices
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Expected Change Evidence of Change

What do you expect will happen as a result of your How do you know the change has happened?
intervention?

Increased number of providers in Santa Clara - Number of trainings available

County will be trained on breastfeeding support Number of providers attending trainings

Increased knowledge/competence of training
attendees, thereby increasing the number of
referrals for breastfeeding services

Number of providers who become certified

Hospitals will make breastfeeding information and Number of local hospitals earning the certification
accommodation readily available for new mothers

100% of hospitals receive the certification

Breastfeeding mothers will feel more comfortable Rates of breastfeeding for longer duration increase
breastfeeding/pumping while out in public :

Number of public locations available for
breastfeeding in the county




GOAL 3:

IMPROVING FEEDING AND EATING PRACTICES FOR YOUNG CHILDREN

Intervention
What are you trying to do?

A. Support and institutionalize activities of the Early
Childhood Feeding Practices Collaborative of Santa
Clara County, to promote culturally competent,
consistent messages around feeding best practices.
Provide training (including Train-the-Trainers) for a
variety of professionals, including:

e Healthcare workers: hospital physicians,
promotoras, social workers, community
physicians

e Community-based organizations

e  Faith-based organizations

e  Early care/preschool providers in the
community: early care/preschool feeding class;
develop strategies to reach unlicensed early
care/preschool providers with feeding practices
messages

e  FIRST 5 Parent educators

e Key stakeholders

B. Develop guidelines and incentives for early care
providers and preschools regarding developing
healthy eating environments:

e Make licensing/certification contingent upon
serving healthy foods and creating a healthy
feeding environment

e |dentify other policy strategies to regulate early
care/preschool food offerings

Target Population
Who are you trying to affect?

Pediatricians/healthcare providers
Early care/preschool providers
Key stakeholders

Child development teachers at community colleges/
universities

Community outreach workers (county mental health,
occupational therapists)

Hospital systems/managed care

Parent educators

Unlicensed early care providers

Private Child Development Centers
Faith-based community

Home-schoolers of preschool-aged children
Early care/preschool-related organizations

School boards

Early Care providers
Preschool administrators
City councils

Local government
FIRST 5

School boards

E3 Institute-West Ed




Expected Change
What do you expect will happen as a result of your
intervention?

Healthcare, early care/preschool and other key
stakeholders all promote consistent feeding
practices

Parents hear consistent messages regarding
feeding best practices from healthcare and early
care/preschool providers

Best-practice feeding messages promoted by local
media

Parents implement feeding practices

Early Care providers and preschools adopt food
environment guidelines

Food served in early care/preschool is healthy
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Evidence of Change
How do you know the change has happened?

Healthcare and early care/preschool providers
report using consistent messages and materials
when talking with parents about feeding practices

Parents report receiving consistent messages
Parents report implementing feeding practices

Oral health tracked as a marker of improved feeding
practices

Review of Early Care providers meal plans shows
that foods served are healthy and meet guidelines

Number of early care/preschools implementing
guidelines




GOAL 3:

IMPROVING FEEDING AND EATING PRACTICES FOR YOUNG CHILDREN (CONT’D)

Intervention
What are you trying to do?

C. Assess barriers to utilizing healthy feeding
practices through focus groups/surveys with parents
and early care/preschool providers (assure that
culturally and linguistically sensitive approaches are
used)

D. Provide parents with outreach materials about
improving feeding practices:

e Tips on how to shop for healthy meals

e Recipes/healthy meal cookbook

e  Give parents and child/family-centered
classes “homework” promoting healthy feeding
practices

e Incorporate information on feeding practices in
the FIRST 5 New Parent Kit

e Media: insert feeding practices messages into
all FIRST 5 Santa Clara County media efforts;
funding from FIRST 5 Santa Clara County to
support media campaign

e  Collaborate with local organizations on county-
wide “Re-Think Your Drink” campaign

Target Population
Who are you trying to affect?

Parents
Community organizations with access to parents

Santa Clara County Public Health Department (to
conduct assessment)

Funders

Parent/community educators

Parents
FIRST 5
Local media outlets

City programs working with children ages 0-5 (i.e.
Parks and Recreation)

Libraries

Community-based organizations
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Expected Change Evidence of Change

What do you expect will happen as a result of your How do you know the change has happened?
intervention?

Surveys/focus groups conducted - Barriers identified and described in a report

Challenges faced by parents/caregivers in utilizing
best feeding practices identified and described

Parents will know more about how to feed their Parents report receiving the messages/materials
children healthy meals :

Parents report utilizing the messages/materials




GOAL 3:
IMPROVING FEEDING AND EATING PRACTICES FOR YOUNG CHILDREN (CONT’D)

Intervention Target Population
What are you trying to do? Who are you trying to affect?
E. Place requirements and restrictions on the use of - Local Planning Commissions

funding dollars: City Councils

e  City General Plan dollars: Request for Proposal
released for early care/preschool funding would
require that applicants are providing nutritious
foods or have nutritional guidelines FIRST 5

e  FIRST 5 and local funders: set nutrition '
guidelines for all grantees

County Board of Supervisors

Residents

Funders in Santa Clara County

F. FIRST 5 implements a pilot program for parents FIRST 5
and early care providers to identify, promote and :
distribute an interactive curriculum and/or DVD

E3 Institute-West Ed

focused on nutrition and physical activity. FIRST 5 Choices for Children
will: - Palo Alto Community Child Care
*  Provide training 4C’s (Community Child Care Council)

e Offer an incentive program to assure curriculum )
Use Early Care/Preschool Providers

Parents

Children




Expected Change
What do you expect will happen as a result of your
intervention?

Stipulations on funding use will be developed and
adopted

Funding only granted to organizations following
guidelines

Quality of food improved in programs receiving
funds

Healthy nutrition becomes a routine part of family life

Childcare providers implement healthy meals at
their sites
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Evidence of Change
How do you know the change has happened?

Fund utilization guidelines

Children are able to identify healthy food and make
healthy food choices




Intervention
What are you trying to do?

A. Implement physical activity and unstructured
play guidelines/policies for early care/preschool
settings based on the National Association for Sport
and Physical Education (NAPSE) guidelines

Encourage a smaller provider-to-child ratio in
preschools and daycares so that children can be
more active

Encourage collaboration between early care/
preschool providers and community-based
organizations who offer physical activity
opportunities

B. Educate parents on structured and unstructured
activities and simple activity-promoting strategies:

e  Establish a media campaign around guidelines
aimed at parents

e Give parents and children activity-promoting
“homework” disseminated through early care/
preschool settings

e  Create a binder for parents of community
physical activity resources

e  Encourage Fit for Learning program to expand
their materials and resources to be applicable
to early care/preschool settings

Target Population
Who are you trying to affect?

Licensed/unlicensed early care/preschool providers
Preschool Teacher Training Centers

Community-based organizations

Licensed/unlicensed early care/preschool providers
FIRST 5

Santa Clara County Office of Education

Parents

Children

Media outlets




Expected Change
What do you expect will happen as a result of your
intervention?

Early care/preschool providers ensure children
engage in adequate amounts of age-appropriate
physical activity (including play) while in early care
or preschool setting

Parents engage children in simple physical
activities
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Evidence of Change
How do you know the change has happened?

Assessment of early care/preschool settings shows
adequate time devoted to physical activity

Number of early care/preschool providers trained in
physical activity guidelines

Survey of parents shows parents are using simple
techniques to engage young children in physical
activity




Intervention
What are you trying to do?

C. Identify and develop safe, usable spaces for
children 0-5 years old to be physically active
including:

e |ocalincentive programs to create usable
spaces

e  Equipment/supplies to build/upgrade
playgrounds

e  Access to bathrooms at local parks

e Increased security/policing at neighborhood
parks and school playgrounds

D. Encourage community centers, local city
Parks and Recreation Departments, and other
organizations to develop affordable programming
for young children to be physically active

E. Pediatricians promote physical activity in
clinical settings by:

e  Providing waiting room resources on physical
activity, including local area parks listings

e Developing pilot projects to test strategies
healthcare providers can use to promote
physical activity

Target Population
Who are you trying to affect?

Local governments
Parks and Recreation Departments
Community-based organizations

Local police departments

Local Community Centers Administrative Staff
Parks and Recreation Departments

Community-based organizations that provide
physical activity programs

Service organizations

Medical office administration

Medical providers




Expected Change
What do you expect will happen as a result of your
intervention?

An increase in safe places for young children to play
in Santa Clara County

Young children will have more opportunities to
be involved in free/affordable physical activity-
promoting programming

Parents will have an opportunity to read information
relevant to nutrition/physical activity while at the
doctor’s office

Pediatric clinical settings support physical activity

Innovative and effective strategies for promoting
physical activity in the clinical setting are identified
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Evidence of Change
How do you know the change has happened?

Increase in the number of parks/ playgrounds with
accommodations for young children

Parents report noticeable increase in park/
playground security

Increase in the number of free/affordable physical
activity programs for young children offered in the
community

Increase in the number of pediatric clinic waiting
rooms with physical activity resources

Evaluations of pilot programs identify most effective
strategies




Intervention
What are you trying to do?

F. FIRST 5 implements a pilot program for parents
and early care providers to identify, promote and
distribute an interactive curriculum and/or DVD
focused on nutrition and physical activity. FIRST 5
will:

e Provide training
*  Provide an incentive program to assure
curriculum use

G. Add additional street signs and traffic devices to
residential streets to encourage outdoor activity and
increase walkability

H. Initiate marketing campaign in Santa Clara
County to promote physical activity:

e  Create a Public Service Announcement (PSA)
targeting parents to promote physical activity

e  Physical activity messages promoted through
local broadcast media and placed on transit

e FIRST 5 will incorporate physical activity
promotion into outreach materials

Target Population
Who are you trying to affect?

FIRST 5

Early care/preschool providers
Parents

Children

E3-Institute

Choices for Children

Palo Alto Community Child Care

Local governments
Department of Transportation

Developers

Cable television
Public television
KICU

Univision

VTA

FIRST 5 grantees




Expected Change
What do you expect will happen as a result of your
intervention?

Physical activity becomes a routine part of early
care/preschool providers training

Early Care/Preschool providers implement physical
activity programming at their sites

New signs will more effectively control street traffic

Parents and children will feel that outdoor play is
safe

PSAs provide culturally and linguistically appropriate
physical activity promotion messages for parents

PSAs placed in media and on transit

Parents exposed to physical activity promoting
messages
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Evidence of Change
How do you know the change has happened?

Review of early care/preschool provider training
shows that physical activity is included in daily
schedules

Parents watch DVD with their children and engage
with them in the physical activities

Increase in number of street signs and traffic
calming interventions

PSAs developed and utilized by media

Media tracking shows increase in number of
placements and parents exposed

Survey of parents shows they have seen PSAs and
have recall of PSA content

Revised/new FIRST 5 materials include physical
activity messages




GOAL 5:

REDUCING TELEVISION WATCHING/SCREEN TIME AND MARKETING OF UNHEALTHY

FOOD TO CHILDREN

Intervention
What are you trying to do?

A. Create and adopt local regulations/ordinances on
advertising to children (i.e. menu labeling)

B. Engage local merchants in reducing the
marketing of unhealthy foods to children:

e Eliminate displays/ads of unhealthy foods/
beverages that use children’s characters

e  Change product placement to promote healthy
foods/beverages

Increase marketing of healthy foods: support
subsidies for neighborhood markets to promote
fresh fruits and vegetables

Target Population
Who are you trying to affect?

Local government
City Councils
Board of Supervisors

Schools

Merchants

Grocers associations
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Expected Change Evidence of Change

What do you expect will happen as a result of your How do you know the change has happened?
intervention?

Regulation/ordinances relating to advertising Ordinance language

directed at children will be created and adopted

Local food retail outlets reduce marketing of
unhealthy foods/beverages to children by:

Food retail marketing assessment shows:

e Reduction in character marketing used for
unhealthy foods
e  Fewer unhealthy items at children’s eye level

e Not using marketing materials that use
children’s characters

e Moving unhealthy products from children’s eye
level on shelves and at check out aisles




GOAL 5:

REDUCING TELEVISION WATCHING/SCREEN TIME AND MARKETING OF UNHEALTHY

FOOD TO CHILDREN (CONT’D)

Intervention
What are you trying to do?

C. Implement a community-based outreach
campaign to early care/preschool providers and
parents to manage TV watching/screen time

Campaign will include messages on:

e American Academy of Pediatrics (AAP)
guidelines on TV watching for young children

e Disallowing TV sets and video games in
children’s rooms

e Turning off TV while eating meals

e Reducing or eliminating the amount of TV
watching/screen time during early care/
preschool

e Improving the quality of TV watching by
promoting TV shows that involve physical
activity

e  Promoting alternative activities to screen time

Provide training on managing TV watching/ screen
time, as well as alternate activities for parents
and children. Training will be provided to, and
information will be disseminated by:

e Early care/preschool providers
e Parent educators

FIRST 5 incorporates TV watching/screen time
guidelines into outreach materials

Collaborate with partners for “Turnoff Week” (TV/
screen time)

Target Population
Who are you trying to affect?

Early care/preschool providers
Parents

Early care/preschool resource and referral agencies
(4C’s, Choices for Children, Mission College,
Gavilan College, Go Kids, Kidango, PTRAC)

KTEH and other local media
FIRST 5 parent workshop providers

Head Start parent workshop providers




Expected Change
What do you expect will happen as a result of your
intervention?

Less TV watching/screen time during early care/
preschool

Early care/preschool providers participate in
trainings on reducing TV/screen time

Parent educators give parent workshops on
reducing TV/screen time

Increased awareness among parents regarding
importance of reducing TV/screen time and
alternate family activities that involve physical
activity

Decrease in TV/screen time at home
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Evidence of Change
How do you know the change has happened?

Number of early care/preschool providers and
parent educators trained

Survey of providers shows:

e Decrease in the amount of TV/screen time
during early care/preschool

e Increased knowledge of alternative activities

e Knowledge of guidelines

Survey of parents shows:

e Knowledge of the importance of decreasing
TV/screen time

e Knowledge of alternative activities

e Decreased amount of TV/screen time at home




GOAL 6:

FACILITATING EFFECTIVE TREATMENT STRATEGIES FOR OVERWEIGHT CHILDREN IN

THE CLINICAL SETTING

Intervention
What are you trying to do?

A. Promote low-cost nutrition and physical
activity program resources to healthcare providers:

e Qutreach to community organizations, and city
agencies to ensure physical activity programs
and opportunities are included in 2-1-1

e  Qutreach to healthcare providers to integrate
referring 2-1-1 into their practice

e FIRST 5 incorporates 2-1-1 registration
requirement into grantee contracts

B. Train healthcare providers on childhood
obesity prevention messages and best practices
during residency training and continuing
medical education

C. Create systems for healthcare providers to
implement pediatric overweight and obesity
prevention practices in clinical settings

D. Advocate for insurance coverage/reimbursement
for prevention in clinical practice

Target Population
Who are you trying to affect?

Healthcare providers
Medi-Cal managed care plans
Medical schools/residencies
FIRST 5 grantees

2-1-1

Healthcare providers
Health plan providers

Pediatric residents

Health plan providers
Pediatric residents

Parents

Health insurance providers and recipients
Healthcare providers

Policymakers

California Medical Association
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Expected Change Evidence of Change
What do you expect will happen as a result of your How do you know the change has happened?
intervention?
Increase in number of programs registered with Survey of providers shows that they are
2-1-1 - regularly referring to 2-1-1
Families referred to community nutrition and Number of 2-1-1 referrals to nutrition and physical
physical activity programs activity programs has increased
Providers more aware of community resources Creation/improvement of relationships between

healthcare providers and Community Based

Providers regularly referring patients to 2-1-1
Organizations

Number of patients utilizing 2-1-1 has increased

More providers are trained around prevention . Healthcare provider trainings held

messages and how to incorporate prevention
messages into clinical practice during all well-
child visits

Providers report increased knowledge and skills
about obesity prevention

Providers incorporate prevention messages into

Providers incorporate prevention messages into their practice

clinical practice

Parents are better informed about prevention

messages
Healthcare providers talk with families about - Medical record review will show that nutrition
nutrition and physical activity and conduct obesity- and physical activity were discussed and BMI
related assessments at well-child visits © tracking and patient follow-up is conducted at all

well-child visits

BMI tracking and follow-up become a regular
feature of well-child visits

Health insurance will cover/reimburse for preventive Health insurance policy language
services relating to childhood overweight and '
obesity




INTEGRATION OF PROPOSED STRATEGIES INTO EXISTING SYSTEM OF CARE:

RECOMMENDATIONS

Below are recommendations for how obesity prevention efforts can be integrated into FIRST 5’s

current System of Care.

Goal 1: Food Access

Family Partners, Home Visitors,
Therapeutic Providers, Parent
Workshop Providers, Community
Engagement grantees, FIRST 5
AmeriCorps Members: Provide
training to create awareness of
USDA Food Stamp Program and
registration process including how
to connect families with USDA
Food Stamp Program Application
Assistors.

Work collaboratively with grantee
community to outreach the USDA
Food Stamp Program.

Partner with Second Harvest Food
Bank’s Produce Mobile and/or
Family Harvest program to provide
free food and access to fruits and
vegetables for FIRST 5 families.

Produce and distribute materials
with listings of local Farmer’s
Markets, Second Harvest Produce
Mobile schedule and resources
for families to access fresh fruits
and vegetables.

Train grantees on newly adopted
WIC purchasing guidelines that
include fresh fruit and vegetable
allowances.

Train grantees on advocacy
strategies that will improve access
to affordable healthy food in low-
income communities.

Goal 2: Breastfeeding

Family Partners, Home Visitors
and Therapeutic Providers:
Provide training on how to support
breastfeeding mothers, including
breastfeeding support lines and
community resources.

Produce and distribute materials
promoting breastfeeding support
hotlines, including WIC support
program and local breastfeeding
resources. Include information on
FIRST 5 website and distribute via
FIRST 5 grantees and in Kit for
New Parents.

Train and create awareness
among grantees of available
breastfeeding home visitation
services that support breastfeed-
ing mothers (i.e. Nursing Mother’s
Council).

Create awareness in grantee
community through training and
outreach of resources offered
through Healthy Families and
other insurance carriers regarding
breastfeeding supplies and
support services.

Develop a brochure listing public
areas established to support
breastfeeding. Have grantee
community distribute information
to families.

Goal 3: Feeding Practices

Insert feeding practices messages
into FIRST 5 media efforts
including funded radio programs
and Community Family Resource
Centers. Provide FIRST 5
grantees with appropriate
outreach materials including
healthy eating tips and recipes.
Incorporate messages into Kit for
New Parent, FIRST 5 website
and grantee websites.

Work collaboratively with
FIRST 5 Community Partnerships
and Community Engagement
grantees to promote the “Re-Think
Your Drink” campaign slated for
the Summer of 2008.

Provide training to Health Mobile
staff, Family Partners, Parent
Workshop Providers, Home
Visitors, Therapeutic Providers,
Community Engagement grantees
and Community Partnerships
on consistent messages around
feeding best practices and
implementation of nutrition
guidelines. Identify grantees who
would be willing to participate

as “Train-the-Trainers” for the
communities they are currently
working with.

[ncorporate nutrition guidelines into all FIRST 5 programming
including community events, Community Family Resource Centers and

FIRST 5 hosted trainings, meetings and events.




Collaborate with E3 Institute-
West Ed to encourage CARES
participants and Power of
Preschool sites to incorporate
feeding practice messages
and nutrition guidelines into
programming and outreach to
families.

Collaborate with E3 Institute-
WestEd, Palo Alto Community
Child Care, and Choices for
Children to assist in identifying
providers to participate in piloting
an interactive curriculum and/or
DVD focused on nutrition and
physical activity.

Work collaboratively with grantees
to promote the First 5 California
media campaigns including Nutri-
tion Month and existing partner-
ship with Westfield Shopping
Centers.

Goal 4: Physical Activity

Incorporate messages about the
importance of Physical Activity
into FIRST 5 media and outreach
campaigns.

Work in collaboration with the
Children in Nature Collaborative to
promote unstructured play.

Distribute “Hooked on Nature”
activity guides to parents/
caregivers through grantees
and provide trainings on the
importance of unstructured play.

Create awareness in grantee
community of resources offered
through Healthy Families and
other insurance carriers regarding
physical activity classes,
workshops and other support
services.

Integrate interactive curriculum
activities that are focused
on nutrition and physical activity
into FIRST 5 Community Family
Resource Centers.

Collaborate with FIRST 5
Community Partnerships to
identify resources to start sports
leagues for children under age 6.

Goal 5: Reducing Screen-Time

Provide training to Family
Partners, Home Visitors, Thera-
peutic Providers, Parent Work-
shop Providers and Community
Engagement grantees regarding
American Academy of Pediatrics
(AAP) guidelines and recom-
mendations for reducing screen
time.

Incorporate into FIRST 5 media
and outreach campaigns, and
the FIRST 5 New Parent Kit,
key messages regarding the
importance of reducing television,
and the impact marketing of
unhealthy foods has on young
children.
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Collaborate with E3 Institute-
WestEd to disseminate outreach
materials to CARES recipients,
Power of Preschool teachers,
Head Start and State Preschool
staff and families.

Work with FIRST 5 funded radio
programs to incorporate reduction
of television watching/marketing
of unhealthy food messages into
programming.

Work collaboratively with
FIRST 5 Community Partnerships
and Community Engagement
grantees to promote National
“Turnoff Week” (TV/screen time).

Encourage grantees to creatively
outreach to families to convey
the importance of limited screen
time and the American Academy
of Pediatrics screen time
guidelines.

Goal 6: Treatment

Work collaboratively with FIRST 5
grantees, Community Partners and
2-1-1 staff to increase the number
of physical activity and nutrition
programs listed with 2-1-1.

Train Health Mobile staff on
treatment resources and provide
resource materials for distribution.

Train grantees on obesity treat-
ment options available in the com-
munity and how to refer children to
appropriate treatment programs.




A

(13
it's very important that we deal with the root cause of the

early childhood obesity problem. Policy makers need to work hard to
influence insurance companies and care providers in order to make
change at a community, as well as individual, level.”

Manna Teclemariam, African Community
Health Institute




Appendix

The following section references programs, resources,
funding sources, and research that can be utilized to
support obesity prevention efforts.
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Goal 1: Improving Access to
Affordable Food in Low-Income
Communities

Full Circle Farm
www.fullcirclesunnyvale.org

P: 408.735.8154

Sustainable Community Gardens is
a nonprofit organization dedicated to
the renewal of local, sustainable food
systems throughout Silicon Valley
and operates Full Circle Farm. SCG
provides affordable access to locally
produced food, as well as education
in environmental living, sustainable
agriculture, nutrition, and gardening.

Pacific Coast Farmers’ Market
Association
www.pcfma.com

P: 925.825.9090

Operates community-supported
certified farmers’ markets and other
direct marketing outlets that provide
viable economic opportunities

for California farmers and food
producers.

Sacred Heart Community Service
www.shcstheheart.org

P: 408.278.2188

Provides free essential services,
including food and basic needs, and
offers tools for self-sufficiency.

San Jose Flea Market - Farmer’s
Market

www.sjfm.com

P: 408.453.1110

Produce Row is a quarter-mile long,
shaded marketplace packed with
produce from around the world, as
well as fruits and vegetables fresh
from California farms. They also
provide spice shops, fish markets and
delicatessens.

Second Harvest Food Bank
www.2ndharvest.net

P: 408.266.8866

Offers many programs to help end
hunger, including: 1. Produce
Mobile — a farmer’s market on wheels,
and 2. Family Harvest — monthly
groceries to low-income families with
children.

Urban Village
www.urbanvillageonline.com

P: 510.745.7100

Operates seven farmer’'s markets
in Santa Clara County, which provide
the finest local fruits and vegetables.

Goal 2: Increasing Breastfeeding

Bay Area Lactation Associates
www.bayarealactation.org

P: 510.524.5521

A non-profit educational association
of professional women with a common
interest in helping breastfeeding
mothers. Educational sessions are
presented at quarterly meetings.

Blossom Birth Services
www.blossombirth.org

P: 650.321.2326

Offers breastfeeding, education and
baby care classes. Services are
offered in Palo Alto and serve Santa
Clara County.

Breast Feeding Promotion Project/
Santa Clara Valley Breast Feeding
Task Force - Santa Clara County
Public Health Department

P: 408.792.5052

Operates as a collaboration between
agencies and individuals working
together to promote maternal and
infant health through breastfeeding
and to increase the effectiveness
of breastfeeding. Breastfeeding
information is provided in English,
Spanish and Vietnamese.

Breastfeeding Support Line-
Santa Clara County Public Health
Department

P: 408.885.5950

Provides: 1. Community breastfeeding
resource and referral information
as requested; and 2. Breastfeeding
telephone assistance, education and
referrals available in English, Spanish
and Vietnamese.

California Breastfeeding Coalition
www.californiabreastfeeding.org

P: 530.754.5364

Promotes and supports breastfeeding
in the home and workplace for

the health and wellness of the
communities statewide.

Community Hospital of Los Gatos
www.communityhospitallg.com

P: 888.257.5476

Offers free support groups, including
groups for breastfeeding support, as
well as a new mothers group.

Day One-Palo Alto
www.dayonecenter.com

P: 650.322.3291

Certified Lactation Consultants
provide expert help and make nursing
a positive experience. Services
include: 1. Telephone lactation
consultations; 2. Ongoing New Parent
Groups and Workshops; 3. Rental

or purchase of breast pumps; and

4. Assistance with the purchase of
nursing supplies and clothing.

El Camino Hospital/Maternal
Connections Lactation Center
www.elcaminohospital.org/body

P: 650.988.8287

Offers educational materials such
as videotapes, CDs and books;
specialized clothing for nursing
mothers and premature infants;
and sales and rentals of those often
hard-to-find breastfeeding supplies.
Services are available to anyone in
the community.

Gardner Family Health Network
www.gardnerhealth.org

P: 408.935.3900

Health clinics provide services
in English, Spanish, Viethnamese,
Tagalog, French, and Russian.
Gardner Family Health Network
provides the WIC program which is
a supplemental food and nutrition
program for low-income pregnant,
breastfeeding, and postpartum
women, infants and children up to
five years who are at nutritional risk.



Good Samaritan Hospital/Los Gatos
Hospital: Breastfeeding Support
Group
www.parentingandbreastfeeding.com
P: 408.559.2229

A group of breastfeeding mothers and
their babies, birth to three months,
gather once-a-month on a Tuesday
for free breastfeeding support. A
Lactation Consultant facilitates this
intimate group and is available for
problem solving, questions and
support. Group is open to anyone in
the community.

Indian Health Center of Santa Clara
Valley

www.indianhealthcenter.org

P: 408.445.3400

Offers many community and cultural
programs including access to WIC,

community education & wellness,
nutrition, mental health services and

medical and dental services.

Kaiser Newborn Club
www.members.kaiserpermanente.org
P: 408.851.3060

Offers breastfeeding support to
Kaiser members by appointment only,
8 a.m. to 12:30 p.m. and 1:30 to 3
p.m.

La Leche League

www.lllnorcal.org

P: 800.525.3243

Helps mothers worldwide to
breastfeed through mother-to-mother
support, encouragement, information
and education. Services are offered
through: mother-to-mother on-

line forums; on-line help form and
educational resources.

Mother’s Milk Bank at Santa Clara
County Valley Medical Center
www.milkbanksj.org

P: 408.998.4550

Screens, collects, processes and
dispenses donated human milk as a
community service, providing human
milk to babies whose own mothers
cannot supply the milk to meet their
baby’s needs. Services also include
breastfeeding support, pump rentals
and home visiting lactation support
for Valley Health Plan members.

Nursing Mother’s Council
www.nursingmothers.org

P: 650.327.6455 SF Bay Area

A non-affiliated, non-profit
organization whose goal is to help
mothers enjoy a relaxed and happy
feeding relationship with their
babies by providing breastfeeding
information and support. Most help
is provided over the telephone, but
home visits are offered to resolve
difficult problems. NMC services are
provided without fee or obligation.

Medela
www.medelabreastfeedingus.com

P: 800.435.8316

Provides help to moms to successfully
breastfeed their babies and to do so
for as long as they choose. Medela
offers a variety of services and
products: online discussion boards,
on-line lactation support from a
lactation consultant, breast pumps
and a wide range of breastfeeding
accessories.

O’Connor Hospital-New Mom’s
Support Group
www.oconnorhospital.org

New Mom’s Support Group:

P: 408.947.2909

Lactation Support Warm Line:

P: 408.947.2743

New Mom’s Support Group: Drop-in
free support group meets weekly
and provides hands-on help and
answers questions about newborn
care and breastfeeding. Warmline:
Monday through Saturday 9:00
a.m. to 4:00 p.m. to speak with a
certified lactation consultant for
breastfeeding questions and support.
Services available to everyone in the
community.

Regional Medical Center of San
Jose
www.regionalmedicalsanjose.com
P: 888-RMC-8881 English & Spanish
P: 888-RMC-8811 Vietnamese
Offers numerous classes on
breastfeeding, childbirth, infant care
and pregnancy exercise. Registration
available via telephone.
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Saint Louise Regional Hospital-
Breastfeeding Support Group
www.saintlouiseregionalhospital.org
P: 408.848.8663

Drop-in breastfeeding support group
for mothers. Open to any resident of
Santa Clara County.

Santa Clara Valley Medical Center-
Home Lactation Consulting Visits/
Support Services

P: 408.885.5000 General Information
P: 408.793.6760 Lactation Consultant
Offers home lactation consultation/
visits to employees only and to some
members whose health insurance
covers this benefit.

Stanford-Lucile Packard Children’s
Hospital-Lactation Center
www.lpch.org

P: 650.321.4121

Breastfeeding Classes: The Lucile
Packard Children’s Hospital
“Becoming Parents” breastfeeding
seminar is a two-hour lecture

and discussion with a certified
lactation consultant. This seminar
includes orientation to successful
breastfeeding, tips on dealing with
the challenges of the early weeks
and information about prenatal
preparation for breastfeeding.

UC Davis Human Lactation Center
www.lactation.ucdavis.edu

P: 530.754.5364

Provides a focal point for
communication among researchers,
clinicians, policy-makers and
educators to assure that the latest
research-based information is made
available to those working with
lactating women and their infants.



Goal 3: Improving Feeding and
Eating Practices for Young Children

Early Childhood Feeding Practices
Collaborative-Santa Clara County,
Public Health Department

P: 408.792.5136

This prevention-focused project
addresses the problem of

obesity among young children by
endeavoring to reach parents before
the pattern of poor feeding and eating
practices become entrenched and
children become overweight. The
project uses consistent messaging to
change practices for early childhood
feeding guidance, organizational
change to support the new systems,
and sustainability.

Ellyn Satter’s Feeding Practices
Model

www.ellynsatter.com

P: 608.271.7976

Provides training and offers speaking
engagements on how to provide
parents with structure, support and
opportunities around feeding their
children.

Healthy Habits for Life — Child Care
Resource Kit
www.sesameworkshop.org/
healthyhabits

A comprehensive tool that helps
childcare providers integrate
nutrition and physical activity into
their programs. The curriculum and
downloadable video are available free
at the Healthy Habits for Life website.

UC Cooperative Extension:
Expanded Food and Nutrition
Education Program (EFNEP)
www.efnep.ucdavis.edu

P: 530.754.8698

Works to improve the health of
limited resource youth and families
with young children through
practical lessons on basic nutrition
and healthy lifestyles, resource
management, and food safety.

Goal 4: Increasing Opportunities
for Physical Activity

American Youth Soccer
Organization

WWW.SOCcer.org

P: 800.872.2976

A nationwide non-profit organization
that develops and delivers quality
youth soccer programs in a fun, family
environment based on AYSO's Five
Philosophies: 1. Everyone Plays 2.
Balanced Team 3. Open Registration
4. Positive Coaching and 5. Good

Sportsmanship.

City of San Jose — Department

of Parks, Recreation and
Neighborhood Services (PRNS)
www.sanjoseca.gov/prns

P: 408.535.3570

Offers a Citywide Activity guide that
is published several times a year and
lists multiple opportunities to engage
in physical activity for all ages
(newborn through adult).

Color Me Healthy
www.colormehealthy.com
P:919.515.9142

A program developed to reach
children ages four and five with fun,
interactive learning opportunities

on physical activity and healthy
eating.

Just4Kicks Soccer
www.j4kicks.net

P: 408.371.8342

Collaborates with local cities to
offer soccer skills classes for young

children under age 6.

Kaiser Permanente Educational
Theatre Programs
www.xnet.kp.org/etp

P: 510.987.2223

Utilizes live theatre, music, comedy
and drama to inspire children, teens
and adults to make healthier choices
and better decisions about their
well-being. One program, “Healthy
Eating, Active Living,” conveys
positive messages about nutrition
and physical activity for children in
grades 3-5.

LEAP into Action for Preschoolers
www.optforfitkids.org

P: 530.345.0678

Promotes fitness and a healthy
weight by guiding children and their
families to set their own realistic goals
for nutrition, activity patterns, and
lifestyle.

Let’s Get Moving Preschool
Curriculum

www.cnr.berkeley.edu

P: 510.642.2431

Encourages childcare providers and
parents with children ages 2to 7

to incorporate physical activity into
their children’s daily routine. Selected
activities from the curriculum are
available to download for free.

Redwood Estates Friendship Park
www.redwoodestates.net/recreation.
html

P: 408.353.1866

A universally accessible park located
in the Los Gatos Unincorporated
Mountain Area at Redwood Estates.
The Playground was funded by
FIRST 5 and developed in
collaboration with FIRST 5 Santa
Clara County’s South West Community
Partnership and Redwood Estates
Service Association.

SPARK Early Childhood Physical
Activity Program

www.sparkpe.org

P: 800.SPARK.PE

Curriculum developed for Head
Start, public and private preschools,
childcare providers, and WIC
agencies. SPARK EC provides high
activity, academically integrated,
enjoyable activities that enhance
motor development and school
readiness skills in children ages 3-5.

YMCA of Santa Clara Valley
WwWw.scvymca.org

P: 408.351.6400

Little Gymsters and 1-2-3 Grow
programs both emphasize activities
that promote physical development
for children ages 6 months to 3 years.



Goal 5: Reducing Television
Watching/Screen Time and
Marketing of Unhealthy Food to
Children

Berkeley Media Studies Group
www.bmsg.org

P: 510.204.9700

Offers media advocacy planning,
strategic consultation, training, case
studies, framing memos, content
analysis and journalism education.

California Medical Association
Foundation (CMA)
www.calmedfoundation.org

P: 916.551.2550

Supports medical students by
funding their local community health
projects. The Obesity Prevention
Project focuses on reducing the
prevalence of overweight and obesity
in children and their families through
education, community outreach,
advocacy and provider resources.

Children and Media (PBS)
www.pbs.org/parents

Offers tips on how to fight advertising
and marketing to children as well as
other resources on media.

Common Sense Media
www.commonsensemedia.org

P: 415.863.0600

Provides information and tools, as
well as an independent forum, so
that families can have a choice and a
voice about the media they consume.

Do More, Watch Less Project
www.dhs.ca.gov/cdic/copi/copiforms/
tvtool.htm

P: 916.552.9871

A toolkit for after-school programs

to encourage youth (ages 10-14)

to incorporate more screen-free
activities into their lives.

No Junk Food
www.nojunkfood.org

Provides nationwide resources
to create a healthier learning
environment for youth through:
Public Policy, Product & Vendor
information; Alternative Fundraising
Ildeas; and Links to other
advocacy organizations.

Parents Helping Parents - “Kids on
the Block” Program

www.php.com

P: 408.727.5775

A troupe of puppets that talk to real
children with humor, candor and
sensitivity about a variety of topics.
Presentations encourage physical
activity, reducing screen time and
healthy eating.

Public Health Law and Policy
www.phlaw.org

P: 510.302.3380

Provides training, technical
assistance, and legal and policy
tools to advance public health goals.
Current projects focus on a broad
range of topics, including nutrition.

Turnoff Week

www.screentime.org

P: 202.333.9220

The Center for Screen-Time
Awareness offers support materials to
organize a “Turnoff Week” to reduce
the amount of TV and screen time of
which children are exposed.

WE CAN! (Ways to Enhance
Children’s Activity and Nutrition)
www.nhlbi.nih.gov/health/public/heart/
obesity/wecan/live-it/screen-time.htm
P: 301.592.8573

A program designed for parents and
caregivers to help children 8-13 years
old stay at a healthy weight. Offers
parents and families tips and fun
activities to encourage healthy eating,
increase physical activity and reduce
sedentary or screen time.

Goal 6: Facilitating Effective
Treatment Strategies for
Overweight Children

Bay Area Committed to Kids
www.bactk.com

P: 408.294.4800

An outpatient, family-based
weight-management program, for
children ages 7 and up, that uses a
multidisciplinary approach involving
a pediatrician, behavioral counseling,
nutrition education, and exercise.
Services are offered both individually
and in groups.
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Blue Cross & Blue Shield of North
Carolina

www.bcbsnc.com

Offers reimbursement for obesity
assessment, prevention and
management services.

Highmark, Inc. (Blue Cross-Blue
Shield of Pennsylvania)
www.highmark.com/hmk2/index.shtml
Offers reimbursement for obesity
prevention and treatment services;
additionally, they have developed a
billing code specifically for obesity.

Packard Pediatric Weight Control
Program - Lucile Packard
Children’s Hospital’s Center for
Healthy Weight

www.lpch.org/
clinicalSpecialtiesServices/
ClinicalSpecialties/
centerHealthyWeight

P: 650.497.8005

A family-based, group behavioral and
educational program that promotes
lifelong healthy eating and exercise
habits for overweight children (ages
8 and up), adolescents and their
families.

Santa Clara Valley Medical Center-
Pediatric Healthy Lifestyle Center
Www.sccgov.org/portal/site/vmc

P: 888.334.1000 — Appointment line
Children under age 6 and their
parents attend an initial orientation
that covers topics such as healthy
foods, appropriate calorie intake,
and the division of responsibility at
mealtimes. The child also undergoes
a medical assessment by a PHLC
team, consisting of a registered
dietician and a physician.

School Health Clinics of Santa
Clara County - Weight Control
Program for Kids
www.schoolhealthclinics.org

P: 408.282.4346

A program designed to assist
children (ages 8-12) and families
in developing a healthier lifestyle.
Program focuses on: weight
management, healthy eating and
exercise habits, and tools for healthy
living.



2-1-1 — A Program of the United Way
of Silicon Valley

www.211scc.org

2-1-1is an easy to remember
telephone number that connects
callers to information about critical
health and human services available
in their community. Services can also
be accessed via the website.

Alliance for a Healthier Generation
www.healthiergeneration.org/schools
A partnership between the American
Heart Association and the William

J. Clinton Foundation to fight one of
the nation’s leading health threats

— childhood obesity.

American Academy of Pediatrics
www.aap.org

P: 847.434.4000

Committed to the attainment of
optimal physical, mental, and social
health and well-being for all infants,
children, adolescents, and young
adults. AAP engages in a variety

of programs and activities, and
produces policy statements, practice
guidelines, and publications.
AAP can also assist with finding a
pediatrician.

American Diabetes Association
www.diabetes.org

P: 408.241.1922

Nation’s leading 501(C)3 nonprofit
health organization providing
diabetes research, information and
advocacy.

American Heart Association
www.americanheart.org/presenter
P: 408.977.4950

A national voluntary health agency
whose mission is “Building healthier
lives, free of cardiovascular
diseases.”

American Medical Association
www.ama-assn.org

P: 800.621.8335

The AMA advocates on issues vital to
the nation’s health. The AMA provides
a wealth of information on childhood
obesity, including a “Childhood
Obesity Toolkit” for physicians that
can be downloaded for free.

Anthem Blue Cross
www.kickprogram.com

P: 866.541.2219

Kids in Charge of Kalories is a free
program for Blue Cross of California
members and their families that can
be accessed via the kick program
website.

Arizona Community Food
Connections

www.foodconnect.org

P: 602.493.5231

Alleviates hunger and creates food
sufficiency for low-income households
through community and economic
development. Services include
hunger prevention through the
Arizona Farmers’ Market Nutrition
Program and the EBT (food stamps)
at Farmers’ Market Project.

Bay Area Nutrition and Physical
Activity Collaborative
www.banpac.org

P: 408.792.5131

Uses the collective expertise and
influence of its member organizations
to facilitate system or environmental
change that shape nutrition and
physical activity behaviors. BANPAC
works to improve nutrition, physical-
activity behaviors, and increased
access to healthy foods among low-
income residents, their families, and
other community members.

Bay Area Region Nutrition Network
www.barnn.org

P: 409.792.5118

Creates innovative partnerships so
that low-income Californians are
enabled to adopt healthy eating and
physical activity patterns as part of a
healthy lifestyle.

Black Infant Health Program

— Santa Clara County
www.sccphd.org

P: 800.310.2332

This program was created to support
African American pregnant and
parenting women and their families
by increasing healthy birth outcomes

and promoting overall health and
wellness. Services include: support
groups, home visits, and nutrition

counseling.

Bright Futures
www.brightfutures.aap.org/web/
aboutBrightFutures.asp

P: 847.434.4223

“Guidelines for Health Supervision
of Infants, Children, and
Adolescents” was developed to
provide comprehensive health
supervision guidelines, including
recommendations on immunizations,
routine health screenings, and
anticipatory guidance.

California Center for Public Health
Advocacy
www.publichealthadvocacy.org

P: 530.297.6000

A nonpartisan nonprofit organization
that raises awareness about critical
public health issues and mobilizes
communities to promote the estab-
lishment of effective state and local
health policies.

California Food Policy Advocates
www.cfpa.net

P: 415.777.4422

A statewide public policy and
advocacy organization dedicated
to improving the health and well-
being of low-income Californians by
increasing their access to nutritious
and affordable food.

The California Nutrition Network for
Healthy, Active Families
www.dhs.ca.gov/ps/cdic/cpns/
Creates innovative partnerships so
that low-income Californians are
enabled to adopt healthy eating and
physical activity patterns as part of a
healthy lifestyle.

California Project LEAN
www.californiaprojectlean.org

P: 916.552.9907

A joint program of the California
Department of Health Services and
the Public Health Institute focusing
on youth empowerment, policy and
environmental change strategies and
community-based solutions.



Catholic Charities of Santa Clara
County

WWW.CCS].0rg

P: 408.468.0100

Offers the Peer Educator program
which provides peer counseling and
support for Vietnamese and Latina
breastfeeding mothers. Program par-
ticipants must be eligible for WIC and
live in Santa Clara County. Services
are offered at several WIC locations in
the county.

Center for Science in the Public
Interest

www.cspinet.org

P: 202.332.9110

Advocates for nutrition and health,
food safety, alcohol policy, and sound
science. Sample CSPI projects
include: 1. Removing junk foods
from schools nationwide 2. Ensuring
accurate and honest labeling on
food packages 3. Requiring basic
nutrition labeling on chain-restaurants’
menus and menu boards.

Children in Nature Collaborative
—Northern California
www.cinbayarea.org

P: 650.969.6592

Comprised of area organizations and
community members with the mission
of restoring children’s relationship
with nature. The Collaborative’s goals
include promoting unstructured play
and raising awareness of the physi-
cal, emotional, and spiritual health
benefits of connecting children with
nature.

Child and Adult Care Food Program
www.fns.usda.gov/cnd/Care/

P: 916.498.5790

Improves the quality of day care,
making it more affordable for many
low-income families. The program
provides nutritious meals and
snacks to children and provides
cash reimbursement to childcare
facilities for serving nutritious meals
and snacks to enrolled children birth
through age twelve.

Choices for Children
www.choices4children.org

P: 408.280.2319

Provides resources to families in
Santa Clara County through various
projects/programs including: the
Child and Adult Care Food Program
for Centers and Family Child Care
Homes; leading the FIRST 5 Santa
Clara County Northeast Community
Partnership; and the Early Childhood
Feeding Project.

Collective Roots
www.collectiveroots.org

P: 650.324.2769

Develops young urban leaders who
understand where their food comes
from and how their actions impact
human and environmental health.
Work is conducted with youth and
adults to design and sustain organic
gardens for learning and healing.
Project-based learning and nutritional
education are also offered.

Contra Costa Child Care Council
www.cocokids.org

P: 925.676.5437 or 925.830.0506
The Contra Costa Child Care Council
offers a wide variety of childcare pro-
grams around fitness and nutrition as
well as services designed to support
and empower parents and child care
providers. The Child Care Council
also educates decision makers and
the general public about childcare
trends and issues.

Community Child Care Council of
Santa Clara County Inc. (4Cs)
www.4c.org

P: 408.487.0747

Provides a variety of comprehensive
services for families and child care
professionals who live and work in
Santa Clara County. 4Cs promotes the
availability and accessibility of quality
early care and education for all chil-
dren in Santa Clara County through
services to child care providers,
parents, children and the community
at large.
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DeAnza College Development and
Education Division
www.deanza.edu/child/CDE

P: 408.864.8822

Offers several certificate and degree
programs to help individuals prepare
for careers in child development.

Getting Going Growing
www.gamblegarden.org/childrens/
gettingGoing.html

P: 650.329.1356

A non-profit community collabora-
tive dedicated to supporting School
Gardens. Getting Going Growing
acts as a resource clearinghouse
for help with getting school gardens
growing. GGG connects schools
with providers of in-kind donations
such as garden supplies or irrigation
help and also provides assistance
with specific garden needs.

Go Kids, Inc.

www.gokids.org

P: 408.843.9005

Incorporates an integrated thematic
based curriculum into a learning
center environment. Go Kids provides
a broad range of services including
subsidized and full-cost quality child-
care programs, community informa-
tion and referral, and Early Childhood
Professional Development support.

Healthy Silicon Valley
www.healthysiliconvalley.org

P: 408.879.8428

Healthy Silicon Valley seeks to
improve the community’s health by
strengthening the ability of individuals
to make healthy choices about diet

and exercise.

Head Start
www.eclkc.ohs.acf.hhs.gov/hslc/hslc_
grantee_directory

Promotes school readiness by
enhancing the social and cognitive
development of children through

the provision of educational, health,
nutritional, social and other services
to enrolled preschool children and
families.



Hidden Villa

www.hiddenvilla.org

P: 650.949.8650

Teaches key concepts of ecology and
environmental stewardship through
farm and wilderness experiences for
20,000 elementary school children.

Kaiser Permanente
www.kaiserpermanente.org

Offers its members services for the
entire family including breastfeeding
support groups, lactation specialists,
prenatal/postpartum classes and
healthy lifestyle support groups/
classes.

National Association for Sport and
Physical Education (NASPE)
www.aahperd.org/naspe/

P: 703.476.3400

Provides guidelines and information
for teachers, parents, caregivers,
and healthcare professionals who
are interested in promoting physical
activity for infants, toddlers, and
preschoolers.

National Initiative for Children’s
Healthcare Quality (NICHQ)
www.nichg.org

P: 866.787.0832 or 617.301.4900
Dedicated solely to improving the
quality of healthcare provided to
children. NICHQ eliminates the gap
between what is and what can be
in healthcare for all children.

OPT for Fit Kids
www.optforfitkids.org

P: 530.345.0678

Offers a variety of programs around
nutrition and physical activity that
promotes fitness and a healthy
weight by guiding children and their
families to set their own realistic goals
for nutrition, activity patterns and
lifestyle.

Santa Clara County Public Health
Department - Nutrition and Wellness
www.sccgov.org/portal/site/phd/

P: 408.792.5050

Prevents chronic disease and
improves community health in Santa
Clara County by promoting access

to adequate nutritious foods, and
by encouraging healthy nutrition
behaviors and physical activity.

Santa Clara Family Health Plan
www.scfhp.com

P: 408.376.2000

Provides coverage for those who do
not have access to, or are not able
to purchase, good healthcare at an
affordable price. Health Education
classes are offered that benefit
young children and pregnant or
breastfeeding mothers.

Somos Mayfair
www.somosmayfair.org

P: 408.251.6900

Utilizes popular theatre to:
demonstrate many of the issues
facing the community; rehearse
real-life changes that can be made to
resolve problems and identify ways
that we can begin to take action. One
presentation offered, La Dulce Vida y
la Amarga Muerte de Pancho Mojado
(The Sweet Life), showcases the root
causes of obesity and diabetes and
cultural solutions to health.

Stanford Prevention Research
Center
www.prevention.stanford.edu/
research/nutrition.asp

P: 650.723.4000

Research program that has resulted
in major advances in understanding
nutrition issues. The current nutrition
program has taken on a new
direction, focusing more directly on
nutrition intervention studies.

STEPS to a Healthier Santa Clara
County
www.healthierus.gov/STEPS/grant-
ees/2004/santaclara.html

A 5-year cooperative agreement
program that funds states, cities, and
tribal entities to implement chronic
disease prevention efforts focused
on reducing the burden of diabetes,
overweight, obesity, and asthma and
addressing three related risk factors:
physical inactivity, poor nutrition and
tobacco use.

Texas Breastfeeding Peer Counsel-
ing Program
www.dshs.state.tx.us/wichd/lactate/
peeroverview.shtm

P: 512.458.7111 x3109

Promotes and supports breastfeed-
ing among pregnant women and

breastfeeding mothers in WIC clinics
and hospitals. WIC mothers who
have successfully breastfed their
infants are trained to serve as peer
counselors and offer encouragement,
information, and support to other WIC
mothers.

Teatro Vision
www.teatrovision.org/english/?mission
P: 408.272.9926

Committed to programs that create
opportunities for dialogue between
youth, families, educators, artists and
playwrights. They aspire to create a
better understanding of Latino culture
to a broad audience to identify the
experiences and stories shared,
regardless of background.

E3 Institute-West Ed
www.e3institute.org

P: 408.299.1700

Supports and strengthens early
childhood professional development
through education, recruitment and
financial incentives.

The Whole Child
www.pbs.org/wholechild/index.html
Provides resources to parents and
early care providers on childhood
development and movement.

Women, Infant & Children Program
www.fns.usda.gov/wic

P: 888.942.9675

WIC provides Federal grants to States
for supplemental foods, healthcare
referrals and nutrition education for
low-income pregnant, breastfeeding
and non-breastfeeding postpartum
women, and to infants and children
up to age five who are found to be at
nutritional risk.

Zero to Three

www.zerotothree.org

P: 213.481.7279

A national nonprofit, multidisciplinary
organization that supports the healthy
development and well-being of
infants, toddlers and their families.
They educate and support the adults
who influence very young children’s
lives.



The Blue Cross of California
Foundation/The WellPoint
Foundation
www.wellpointfoundation.org

P: 805.557.6177

Launched the Healthy Generations
program, a new, multi-generational
initiative to help improve public health
in the 14 states where WellPoint is

an independent licensee of the Blue
Cross and Blue Shield Association.
Healthy Generations funds programs
that are aimed at improving several
measures including increasing the
percentage of the population who
meet the CDC's recommended levels
of physical activity and decreasing
the incidence of childhood obesity.

The California Endowment

P: 800.449.4149

Expands access to affordable,
quality healthcare for underserved
individuals and communities, and
promotes fundamental improvements
in the health status of all Californians.
TCE provides funding around these
program areas: access to health;
culturally competent health systems;
and community health and the
elimination of health disparities.

California Medical Association
Foundation Obesity Prevention
Project -“Physicians For Healthy
Communities” Mini-Grant Program
www.calmedfoundation.org/projects
P: 916.551.2031

The CMA Foundation’s Obesity
Prevention Project offers small grants
to medical student organizations

and physicians in California to
support projects that promote obesity
prevention and community health and
well-being.

The David and Lucile Packard
Foundation

www.packard.org

P: 650.948.7658

Provides grants to nonprofit
organizations in the following program
areas: Conservation and Science;
Population; and Children, Families,
and Communities. Grants focus on
the Northern California Counties of
San Mateo, Santa Clara, Santa Cruz,
and Monterey.

Giants Community Fund
www.communityfund@sfgiants.com
P: 877.JRG.IANT

Uses baseball as a forum to
encourage young people and families
to live healthy, productive lives. The
fund supports Junior Giants summer
leagues in California for children ages
3-5.

The Health Trust
www.healthtrust.org

P: 408.559.9385

The Health Trust annually awards
upwards of $3 million in grants to
organizations in the region that
share their steadfast goals and
commitment to building a healthy
and vibrant community. Grants
allocated must be in alignment with
The Health Trust's Wellness Initiatives
which include Healthy Living
(reducing and preventing obesity
through better nutrition and physical
activity), Healthy Aging and Healthy
Communities.

Kaiser Permanente Community
Benefits Program, Santa Clara and
San Jose
www.kaisersantaclara.org/grants.
www.kpsantateresa.org/about/
community/grantmaking.cfm

P: 408.366.4175 — Santa Clara

P: 408.362.3674 — San Jose
Offers grants that support healthy
lifestyles for youth, with a focus on
reducing obesity in children.

The Robert Wood Johnson
Foundation

www.rwijf.org

P: 877.843.7953

Works to reverse the childhood
obesity epidemic by 2015 by
improving access to affordable
healthy foods and increasing
opportunities for physical activity in
schools and communities across the
nation.

Silicon Valley Community
Foundation

www.siliconvalleycf.org

P: 650.450.5401

The vision of the Silicon Valley
Community Foundation is to

be a comprehensive center for
philanthropy that inspires greater civic
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participation throughout San Mateo
and Santa Clara counties. Current
focus areas include: arts and cultural
participation; education and lifelong
learning; civic engagement; self-reliant
individuals and families; community
building; environment; first five years;
health and wellness; in-school and out-
of-school; strengthening non-profits,
and supporting families.

The Valley Foundation
www.valley.org

P: 408.358.4545

The Valley Foundation is a non-profit
organization headquartered in Los
Gatos, California. The Foundation’s
core focus is the medical field,
specifically dealing with research,
education, health awareness, direct
services and critical diseases.
Requests for social services that relate
to the health of the community are also
considered.
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Catholic Charities
City of Milpitas
Children in Nature Collaborative

Children’s Creative Learning
Center

College Terrace Preschool Center
Community Preschool

Community Solutions

Discovery Children’s House

E3 Institute-West Ed

EMQ Children and Family Services

FIRST 5 North East Community
Partnership Members

FIRST 5 Santa Clara County
Kidconnections

Gavilan College
Good Neighbor Montessori
Growing Tree Montessori

Heffalump Cooperative Nursery
School

Kidango

KICU

MACSA

Kidango

Nursing Mothers Council

Pacific Coast Farmers Market
Palo Alto Community Child Care
Parents Helping Parents

Primary Plus

Santa Clara County Office of
Education Inclusion Collaborative

Santa Clara County Social
Services Agency

Santa Clara Unified School District

Silicon Valley Education
Foundation

Sojourner

Teatro Vision

The Children’s Preschool Center
United Way 2-1-1

YMCA of Santa Clara County






Report Authored by:

Samuels & Associates Staff: Lisa Craypo, Sarah Samuels, Liz Schwarte, Krista
Stiffler, Sally Lawrence and Nicole Griffin

FIRST 5 Santa Clara County Staff: Jo Seavey-Hultquist and Michelle Wexler

Designed by:
Daniel Tran

All rights reserved © 2008
Printed May 2008
www.firstbkids.org





